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PENGARUH BRAND IMAGE, BRAND AMBASSADOR DAN 

PACKAGING TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

CHITATO (STUDI KASUS WILAYAH SOLO RAYA) 

  

ABSTRAK  

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, brand 

ambassador, dan packaging terhadap keputusan pembelian produk Chitato di 

wilayah Solo Raya. Penelitian menggunakan pendekatan kuantitatif dengan metode 

survei terhadap 100 responden konsumen Chitato yang dipilih menggunakan teknik 

purposive sampling. Data dianalisis menggunakan regresi linier berganda dengan 

bantuan program SPSS. Hasil penelitian menunjukkan bahwa secara parsial brand 

ambassador dan packaging berpengaruh signifikan terhadap keputusan pembelian, 

sedangkan brand image tidak berpengaruh signifikan. Temuan ini mengindikasikan 

bahwa pemilihan brand ambassador yang sesuai dengan karakter konsumen serta 

packaging produk yang menarik memiliki peran penting dalam mendorong 

keputusan pembelian produk Chitato.  

Kata Kunci: Brand Image, Brand Ambassador, Packaging, Keputusan 

Pembelian, Chitato  
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THE EFFECT OF BRAND IMAGE, BRAND AMBASSADOR, AND 

PACKAGING ON PURCHASING DECISIONS OF CHITATO PRODUCTS (A 

CASE STUDY IN THE SOLO RAYA REGION) 

ABSTRAC  

This study aims to analyze the effect of brand image, brand ambassador, and 

packaging on purchasing decisions of Chitato products in the Solo Raya region. 

This research employed a quantitative approach using a survey method. Primary 

data were collected through questionnaires distributed to 100 respondents who 

were consumers of Chitato products in Solo Raya, selected using purposive 

sampling technique. Data were analyzed using multiple linear regression with the 

assistance of SPSS software. The results indicate that, partially, brand ambassador 

and packaging have a significant effect on purchasing decisions, while brand image 

does not have a significant effect. These findings suggest that the suitability of brand 

ambassadors with consumer characteristics and attractive product packaging play 

an important role in influencing purchasing decisions.  

  

Keywords: Brand Image, Brand Ambassador, Packaging, Purchasing Decision, 

Chitato  

  

  

  


